
SANT GADGE BABA AMRAVATI UNIVERSITY, AMRAVATI. 
Part-A 
Faculty – Interdisciplinary Studies  
Program – BA Journalism and Mass Communication (BA. JMC) 
 
POs:  
 
Students of all Undergraduate general degree Programe at the time of graduation will be able to  

1. Critical Thinking: Take informed actions after identifying the assumptions that frame our thinking and 
actions, checking out the degree to which these assumptions are accurate and valid, and looking at our ideas 
and decisions (intellectual, organizational, and personal) from different perspectives. PO2.Effective 
Communication: Speak, read, write and listen clearly in person and through electronic media in English and 
in one Indian language, and make meaning of the world by connecting people, ideas, books, media and 
technology.  

2. Social Interaction: Elicit views of others, mediate disagreements and help reach conclusions in group 
settings.  

3. Effective Citizenship: Demonstrate empathetic social concern and equity centered national development, 
and the ability to act with an informed awareness of issues and participate in civic life through 
volunteering.  

4. Ethics: Recognize different value systems including your own, understand the moral dimensions of your 
decisions, and accept responsibility for them.  

5. Environment and Sustainability: Understand the issues of environmental contexts and sustainable 
development.  

6. Self-directed and Life-long Learning: Acquire the ability to engage in independent and life-long learning in 
the broadest context socio-technological changes 

 
PROGRAMME SPECIFIC Objective (PSOs): BA Journalism and Mass Communication (UG)  

1) To impart the basic knowledge of Mass communication & Journalism and related areas of studies. 
2) To develop the learner into competent and efficient Journalist in media Industry-ready professionals. 
3) To empower learners by communication, professional and life skills. 
4) To impart Information Communication Technologies (ICTs) skills, including digital and media Literacy 

and competencies. 
5) To imbibe the culture of research, innovation, entrepreneurship and incubation. 
6) To inculcate professional ethics, values of Indian and global culture. 
7) To prepare graduates who will thrive to pursue life-long learning to fulfill their goals 

 
PROGRAMME SPECIFIC OUTCOMES (PSOs): (UG Course)  
After completing this undergraduate programme, a learner: 

1) Shall acquire complete knowledge of Mass communication & Journalism and related study area. 
2) Shall acquire the knowledge related to media and its impact. 
3) Shall be competent enough to undertake professional job as per demands and requirements  
1) of Print Media, Corporate sector, Government and Electronic Media Industry. 
4) Shall empower themselves by communication, professional and life skills. 
5) Shall be able to enhance the ability of leadership. 
6) Shall become socially responsible citizen with global vision 
7) Shall be equipped with ICTs competencies including digital literacy. 
8) Shall become ethically committed media professionals and entrepreneurs adhering to 
2) the human values, the Indian culture and the Global culture. 
9) Shall have an understanding of acquiring knowledge throughout life. 
10) Shall acquire the understanding of importance of cooperation and teamwork. 

 
 
Employability Potential of the Programme :-  
 Journalism & Mass Communication gives training to the students in both technical skills and critical 
analysis of the media spectrum. The course includes the study of mass media such as newspapers, magazines, 
cinema films, radio, television etc. in order to convey information to the audience. 
The course is comprised of the concept of news, the role of journalism in society, history of journalism, skills in 
identifying news and also covers political and social issues of particular society. 

Needless to say, journalism has emerged as an extremely popular career option .And the common route to enter 
this field is often through a degree of journalism and mass communication (J&MC). This qualification not just 
enhances your chances of getting a ticket to the newsroom but can also be useful for other fields such as 
communications, marketing, education  ,entertainment and Public Relations. 
 
 What Does This Degree equips you with? 

 The degree will, first of all, develop your communication skills. 
It will help you learn the nuances of reporting, researching and investigating and writing good copy. 
It will also provide you with technical skills like layout designing, web designing, photography, radio programming 
and production, video production, packaging and editing and the likes. 
For those who have dreams of being an anchor on television or a jockey on radio, this course may be the perfect 
option. It will help you overcome shyness and develop your oratorical and communication skills. 
Industry connects through internships and short-term training sessions, a mandatory component of the course, will 
help in honing your skills and make you industry-ready. 
It also trains you to work under pressure and have a flexible and creative approach towards work. 
The course also teaches you the importance of teamwork. 
 



 
 Advantage of Studying Journalism and Mass Communication 

 While studying this course, there are certain skills that you will gain. These skills will help you succeed in 
the field and tread on the path of a successful career. 
 
 Here are the top skills that you will gain: 

 Good writing skills 
 Communication skills and a knack for storytelling 
 Creativity and Thinking Out of the Box 
 Research ability and Critical Analysis 
 Flexible approach to work 
 Inter-personal and Networking skills 
 Commitment to work against deadlines 

 
What You Can do With a BA.JMC Degree:- 
 Students passing out from the BA.JMC course have opportunities galore not just in the news media 
industry but in various other sectors as well. These opportunities may typically found in such organizations/fields as 
- 

1. Newspapers and magazines—both print and online (for jobs like editing, reporting, photography, 
content creation, web designing, graphic designing etc) 

2. Radio AM and FM stations (for jockeying, production and programming) 
3. TV channels (reporting, editing, production, programming, guest relations, camerapersons, 

software and graphics etc.) 
4. Digital media companies for Content creation—in all formats 
5. Advertising agencies 
6. Corporate PR (in their Communications and Marketing Communications and Marketing divisions) 
7. Government Media Departments 
8. PR agencies 
9. Event Management Companies 
10. Media Research Companies 
11. Legal Firms (for their documentation and research work) 
12. NGOs (for their communications and documentation roles) 
13. Think tanks (as journalists cover politics, economy, foreign affairs, and many a time they get hired 

by such organizations for their in-depth knowledge in these fields) 
14. Lecturers/Professors of Media Studies 
15. Media advisers to Governments/Political parties 
16. Travel Journalism 
17. Freelance opportunities 

 As one can see, there is a huge diversity in the bouquet of opportunities that is available for a J& MC 
student. That is the reason why there is a growing demand for this course. Many government-owned and private 
Universities are offering it both at the degree and post-graduate levels. 
 
 Job opportunities for BA JMC Undergraduate course - 

 There are numerous job opportunities available for Journalism and Mass communication students, the type 
of job opportunities can get is often dependent on their communication skills and competencies and work experience 
of the students. Students majoring in mass communications can expect to receive theoretical knowledge and 
practical communication skills that are critical in the workplace. Courses included in a mass Communications 
degree program may cover topics such as journalism, business writing, media outlets and oral and visual 
communications. Students with a mass communications degree can seek a wide range of career opportunities, such 
as public relations, professional writing and marketing. Mass communication refers to passing on messages to many 
people through different media like radio and TV. So a graduate in mass communication will have studied the 
different ways of communicating to the public. Therefore the candidate can work comfortably as a journalist, or 
work in public relations .Fortunately in India there is freedom of communication which makes the work of 
journalists easy. 
 
 Following are the various job profiles offered to graduates in Journalism and mass communication: 

• Journalist 
• Researcher in Media 
• Communication Expert 
• TV Correspondent 
• Producer 
• Radio Jockey/ RJ 
• Screenwriter 
• Manager in media houses 
• Sound Mixer and Sound Records 
• Special Correspondent 
• Video Jockey 
• Social media activist 
• Editor 
• Event manager 
• Public Relations Officer. 
• Social Media handler 
• Photo journalist, photo editor 

 



Part B 
Syllabus prescribed for 2022 – 2023 UG Programme. 
Programme :- B.A. Journalism and Mass Communication 
Semester –I 
 

Code of the Course/Subject Title of the Course/Subject 
 

(Total Number of Periods) 
 

1JMC –I  Introduction to 
Communication – I 

80 

 
COs: 

After completion of the course students would be able to - 
1. Communicate ethically, responsibly and effectively as local, national, international and global citizens and 

leaders. 
2. Communicate competently in groups and organizations. 
3. Monitor and model interpersonal communicative competence. 
4. Possess skills to effectively deliver formal and informal oral presentations to a variety of audiences in 

multiple contexts. 
5. Construct effective written messages in various formats and styles to a variety of audiences. 

 
Units  Content  
I Unit - I 
 

Introduction to Communication. Concept and definition of Communication. The 
process of Communication. Elements and functions of Communication. 

(16 Periods) 

Unit - II 
 

Human Communication. Essentiality of Communication in Social Groups. 
Communication and Socialization. Communication and Culture. 

(16 Periods) 
Unit - III 
 

Intrapersonal Communication. Interpersonal Communication. 
Oral, Written and Visual Communication. Verbal and Non-Verbal Communication. 

(16 Periods) 
Unit - IV 
 

Group Communication. Mass Communication - Introduction, Concept and 
Definition.Elements of Mass Communication. 
Differences between Personal, Group and Mass Communication 

(16 Periods) 
SEM How to present ourselves. Identify social group. Group discussion. 

Use of nonverbal symbols. Identify relation between communication and culture.  
(16 Periods) 

SEM 
Outcomes  

Students will be able to – 
1.Present themselves and discuss in the group with confidence.. 
2.Identify the impact and importance of communication on culture. 

 
References: 

1. Understanding Mass Communication; (1988); 3rd edition; Houghton Mifflin Co.:De Fleur, Melvin and 
Dennis, Everett 

2. Mass Communication theory and practice; (1994): Uma Narula 
3. Communication theories and models : Haran and Andal 
4. III Effects; 2nd edition; (1997); Routledge: Ed. Barker and Petley; 
5. Issues in Mass Communication; Kanishka Publishers: Ed. J. S. Yadav 
6. Kumar, K. J. (2000). Mass communication in India.Mumbai: Jaico Publishing House. 
7. Dr. BhatkarSudhir, NitaleVinod and Dr. SordeGopi.(2015), PrasarmadhyameaniSamaj 
(Marathi),Atharva Publication, Jalgaon 
8. Dr. BhatkarSudhir, NitaleVinod and Dr. SomnathVadanere (2011), Madhyamancheantaranga 
(Marathi),Pritam Publication, Jalgaon 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Programme :- B.A. Journalism and Mass Communication 
Semester –I 

 
Code of the Course/Subject Title of the Course/Subject 

 
(Total Number of Periods) 
 

1JMC – 2 Communication skills in 
English - I 

80 

 
COs:   

This course is designed on a predominantly communicative or interactiveapproach to learning of English this 
approach is based on the belief that language is not only a body of knowledge to be learnt but a skill to be 
acquired.  
1. Students would be able to use the language Fluently, Correctly, Confidently and naturally in real situation. 
2. Students imbibe and internalize the language. 
3. Enhance the level of literary and aesthetic experience of students and to help them respond creatively. 
4. Provide the students with an ability to build and enrich their communication skills. 
5. Broaden their outlook and sensibility and acquaint them with cultural diversity and divergence in 

perspectives. 
Units  Content  
Unit – I 
 

Four skills of Language Acquisition (Listening, Speaking, Reading and Writing) 
Grammar and Usages - Nouns, Pronouns, Adjectives, Adverbs, Prepositions,. 
Relative Clauses and Articles  

(17 Periods) 
Unit – II 
 

English in situations (At the Post office, Bank, Railway station, Customer care etc.) 
(16 Periods) 

Unit – III 
 

Comprehension of unseen passage. 
(16 Periods) 

Unit – IV 
 

Paragraph writing, Dialogue writing, Note making. 
(16 Periods) 

SEM Module 1 - Describing language and language skills. 
Module 2 – Speaking for better communication. 

(15 Periods) 
SEM 
outcomes 

1. To heighten students awareness of correct usage of English language in writing 
and speaking. 
2. To develop students confidence in using English in various communication 
situations, both formal and informal. 
 

 
References: 
1. B.K. DasndA.David, A Remedial Course in English, Book 2, C.I.E.F.L. 
2. Raymond Murphy, Essential English Grammar, New Delhi, Cambridge University Press,1992. 
3. ABC of common grammatical errors-Nigel D. Turton 
4. A Practical English grammar (oxford India 2002)  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



Programme :- B.A. Journalism and Mass Communication 
Semester –I 
 

Code of the Course/Subject Title of the Course/Subject 
 

(Total Number of Periods) 
 

1JMC – 3 Communication skills in 
Marathi / Hindi  - I 

80 

 
COs : 

1. The students would be able to communicate fluently and develop all the four skills in communication 
namely listening, speaking, reading and writing in Marathi / Hindi . 

2. Differentiate the speaking language in various region of Maharashtra state. 
3. Analyze the mistakes in writing. 
4. Gain confidence in using Marathi/ Hindi language in various communication situations, both formal and 

informal 
5. Apply the science of language. 
6. Write resume and letters in Marathi/ Hindi language. 

 
Units  Content  
Unit – I 
 

भाषेची उ×प×ती – उ×प×ती, èवǾप आͨण उपयोग 
(16 Periods) 

Unit – II. 
 

भाͪषक पǐरवत[न –Úवनी आͨण Úवनीपǐरवत[नाचे Ĥकार, Úवनीपǐरवत[नाची 
कारणे. 
अथ[पǐरवत[नाचे Ĥकार, अथ[पǐरवत[नाची कारणे 

(16 Periods) 
Unit – III 
 

Ĥणाम भाषा आͨण बोलȣभाषा – भाͪषक èतरभेद, बोलȣभाषेची åयाÉया, 
Ĥमाणभाषेची åयाÉया, बोलȣ भूगोल, महाराçĚातील Ĥमुख बोलȣ- वâहाडी, 
कोकणी, डांगी, अǑहराणी, हळवी, नागपुरȣ.   

(17 Periods) 
Unit – IV 
 

शुƨलेखन – शुƨलेखनाचे मह×व, काहȣ सामाÛय लेखनदोष, शुƨलेखन 
Ǔनयमावलȣ, भाषेचे शुƨीकरण, पğ लेखन, पǐरचय पğ लेखन. 

(16 Periods) 
SEM  1.Ĥमाणबोलȣ व बोलȣभाषेची तुलना.बोलȣभाषेचा व×ृतपğातील वापर शोधणे. 

2.व×ृतपğातील लेखनदोष शोधणे. 
(15 Periods) 

SEM 
Outcomes 

1.महाराçĚातील Ĥमाणभाषा व बोलȣभाषा यातील फरक ͪवɮयाØयाɍना समजेल तसेच 
Ĥादेͧशक व×ृतपğातील बोलȣभाषेचे मह××व कळेल. 
3. व×ृतपğातील लेखनदोष शोधÖयामुळे ͪवɮयाØयाɍची भाषा समƨृ होईल. 

 
References: 
१. भाषाͪव£ान पǐरचय – डॉ.स.गं.मालश,े डॉ.द.Ǒद.पुडं,े डॉ.अंजलȣ सोमण 
२. भाषाशाèğ पǐरचय – डॉ. राजशखेर Ǒहरेमठ  
३. सुगम मराठȤ åयाकरण लेखन -  कै.मो.रा. वाͧळंबे  
४. सुबोध मराठȤ åयाकरण – डॉ.चġंहास जोशी   
५. Ǒहदंȣ åयाकरण – कामताĤसाद गुǽ  
६. Ǒहदंȣ भाषा कȧ सरंचना – डॉ. भोलानाथ Ǔतवारȣ 
७. Ĥयोजनमलूक Ǒहदंȣ तथा मीͫडया लेखन – बापरूाव देसाई   

 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
Programme :- B.A. Journalism and Mass Communication 
Semester –I 
 

Code of the Course/Subject Title of the Course/Subject 
 

(Total Number of Periods) 
 

1JMC – 4 Fundamentals of Journalism 80 
 
COs:  
 After completion of the course students would be able to - 

1. Think critically, creatively, independently, carry out journalistic research and take up internship and jobs. 
2. Demonstrate the ability to make thoughtful decision within the framework of the principles of Journalism. 
3. Develop production skills and techniques. 
4. Understand the  rights and responsibilities of journalists. 
5. Write effective contents  for news media outlets and build network. 

 
 

Units  Content  
Unit – I 
 

Definition of Journalism: Nature, Scope, Functions. Role of Press in Democracy, 
Principles of  
Journalism. 

(16 Periods) 
Unit – II 
 

Kinds of Journalism- Newspapers, Periodicals and Specialized Magazines. New 
Journalism,  
Development Journalism, Community Journalism.  

(16 Periods) 
Unit – III 
 

Press in India: A brief review of the evolution of Indian Press- with special 
reference to J.A.Hickey, Raja Ram Mohan Roy, James Silk. Buckingham, 
M.K.Gandhi, S.Sadanand, and B.G.Horniman. 

(17 Periods) 
Unit – IV 
 

Review of Newspaper and Periodical Contents.Photo-Journalism.Uses of Cartoons, 
Comic strips.News Agencies.Professional Press Organizations. 

(16 Periods) 
SEM 1. Comparison between newspapers and periodicals articles, news, editorials. 

2.How to use traditional media and new media for social awareness. 
(15 Periods) 

SEM 
Outcomes  

1. The students will able to writes News, feature and articles for both media. 
2. Able to use traditional media and new media for social awareness in society. 

 
References: 
1. Mass Media: W.L. Rivers 
2. Introduction to Journalism:Fraser Bond 
3. Mass Communication and Journalism in India: D.S.Mehta 
4. Indian Journalism:Nadig Krishnamurthy 
5. Journalism in India:SarathyR.Partha 
6. The Press: M.Chalpathyrao 
7. The Theory and Practice of Journalism: B.N. Ahuja 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
Programme :- B.A. Journalism and Mass Communication 
Semester –I 

 
Code of the Course/Subject Title of the Course/Subject 

 
(Total Number of Periods) 
 

1JMC – 5 Computer Applications – I 40 
 
 
COs: 
  After completion of the course students would be able to – 

1. Apply knowledge of computing fundamentals and domain knowledge. 
2. Identify, formulate and solve complex computing problems reaching substantiated conclusions. 
3. Understand and commit to professional ethics and cyber regulations for professional computing practices. 
4. Apply computing, management principles to manage multidisciplinary projects. 
5. Access societal, environmental, healthy, safety, legal and cultural issues. 

 
Units  Content  
Unit – I 
 

Introduction to Computers - History and Generations of Computers. 
Origin and Growth of Computer. 
Use of Computer in Human Life. 

(8 Periods) 
Unit - II 
 

Types of Computers. 
Various Parts and Functioning of Computers. 
Computer - Hardware and Software. 

(8 Periods) 
Unit -III 
 

Introduction to Operating Systems. 
Memory - Real and Virtual; ROM and RAM. 
Working with Text, Important Commands. 

(8 Periods) 
Unit -IV 
 

MS-Word, MS-Office - Applications. 
MS-Excel. 
MS-PowerPoint. 
Introduction to PageMaker, Quark Express. 

(8 Periods) 
SEM 1. Making of worksheet, power point presentation 

2. Page making, page setting, designing in Quark express. 
(8 Periods) 

SEM 
Outcomes  

1. The students will able to create power point presentation on different subjects. 
2. Work as a computer operator or can start own business. 

 
References: 
1. Learning to Use the Internet, Ernest Ackermann, BPB Publications 
2. Elements of Computer Science, SatishRamaswami, Rajesh Ramaswami, Ashish Publishing Homes. 
3. Computing System Hardware, M. Wells, Cambridge University. 
4. Page Maker, Vishnu Priya Singh, Meenakshi Singh, sian Publishers. 
5. Multi Media: An Introduction, John Villamil – Casanova, Louis Molina, MacuillanPublishing. 

 
       
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
Programme :- B.A. Journalism and Mass Communication 
Semester –I 

 
Code of the Course/Subject Title of the Course/Subject 

 
(Total Number of Periods) 
 

1JMC – 6 Computer Operation – I 40 
 
COs: 
  The students would be able to - 

1. Create power point presentation on different subjects 
2.Draft various documents by using various commands. 
3. Make spread sheet using commands. 
4. Familiar with different software. 
5. Applycomputing , management principles to manage multidisciplinary projects. 

 
List of practical experiments – 

1 Type a letter to the principal on any college related issue in word format  
2 Make a excel sheet on given items. 
3 Make a power point presentation on given subject. 
4 Design a advertisement on Quark express. 
5 Set a front page of newspaper on PageMaker software.   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
Programme :- B.A. Journalism and Mass Communication 
Semester –II 

 
Code of the Course/Subject Title of the Course/Subject 

 
(Total Number of Periods) 
 

2JMC –I Introduction to 
Communication – II 
 

80 

COs - 
    After completion of the course students would be able to - 

1. Communicate ethically, responsibly and effectively as local, national, international and global citizens 
and leaders. 

2. Acquire the knowledge of human communication essentiality of communication in  social groups, 
communication and socialization ,communication  and culture. 

3. Monitor and model interpersonal communicative competence. 
4. Possess skills to effectively deliver formal and informal oral presentations to a variety of audiences in 

multiple contexts. 
5. Construct effective written messages in various formats and styles to a variety of audiences. 

 
Units  Content  
Unit - I 
 

Communication Models: Meaning and Definition. 
Aristotle’s Model. 
Laswell’s Model. 

(16 Periods) 
Unit - II 
 

Shannon - Weaver’s Model. 
Osgood’s Model. 
Wilbur Schramm’s Model. 
Importance and Utility of Models. 

(16 Periods) 
Unit - III 
 

George Gerbner’s Model. 
Westley and Maclean’s Model. 
Newcomb’s Model. 

(16 Periods) 
Unit - IV 
 

Communication Chain and Dynamics. 
Barriers to Communication. 
Communication - Reach and Access. 
Theories of Communication - Introduction, Types 

(17 Periods) 
SEM 1.Application of Communication Theories in present scenario of media, society and 

politics. 
2. Effective use of models and communication techniques. 

(15 Periods) 
SEM 
outcomes  

1. The students will able to criticize the present situation of media, society and 
politics. 
2. The students will able to apply models and communication techniques in their 
communication with the others. 
 

 
References: 
 

1. Introduction to Mass Communication - By Emery E. Ault P. H., AgreeW. K. (Dodd, Mead and Co., Inc.  
    New York) 
2. The Process of Communication - By D. K.Berlo (Halt, Rinehart and Winston, New York) 
3. The Process and Effect of Mass Communication - By Schramm W.(University of Illinois Press, Urbana) 
4. Mass Media and National Development - By Schramm W. (StanfordUniversity Press, Stanford) 
5. Mass Communication in India - Keval J. Kumar 
6. Mass Communication is Critical Analysis - Keval J. Kumar 

 
 
 
 
 
 
 
 
 
 
 
 



 
 
Programme :- B.A. Journalism and Mass Communication 
Semester –II 

 
Code of the Course/Subject Title of the Course/Subject 

 
(Total Number of Periods) 
 

2JMC –2 Communication skills in 
English - II  

80 

 
COs:   

This course is designed on a predominantly communicative or interactive approach to learning of  English 
this approach is based on the belief that language is not only a body of knowledge to be learnt but  a skill to 
be acquired.  
1. Students acquire the ability to use the language Fluently, Correctly, Confidently and naturally in real 

situation.  
2. Students imbibe and internalize the language. 
3. Enhance the level of literary and aesthetic experience of students and to help them respond creatively. 
4. Provide the students with an ability to build and enrich their communication skills. 
5. Broaden their outlook and sensibility and acquaint them with cultural diversity and divergence in 

perspectives. 
 

Units  Content  
Unit – I 
 

Presentation skills : Definition, types and ways to improve presentation skills. 
(16 Periods) 

Unit – II 
 

Grammar and Uses. 
Tense, Passives, Modals, Negatives and Questions.  
(16 Periods) 

Unit– III 
 

.Phonetics alphabet, speech mechanism, Organs of speech and word transcription  
(16 Periods) 

Unit – IV 
 

Report Writing (Newspaper report, Official report, Business report) Summarizing, E-
mail writing, Telephonic communication, Time and stress Management 
(17 Periods) 

SEM 1.Preparing a written transcript of the given Audio Recording/ Presentation on given 
topic. 
2. Summarizing a given piece of drama in speech/Role play in the given situation. 

(15 Periods) 
SEM  
Outcomes 

1. Students will be able to deal with nerves and think more positively about public 
speaking.  
2. Summarizing teaches students how to discern the most important ideas in a 
meaningful way. Improve student’s memory for what is read. 

 
References: 

1. B.K. DasndA.David, A Remedial Course in English, Book 2, C.I.E.F.L. 
2. Raymond Murphy, Essential English Grammar, New Delhi, Cambridge University Press,1992. 
3. ABC of common grammatical errors-Nigel D. Turton 
4. A Practical English grammar (oxford India 2002)  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
Programme :- B.A. Journalism and Mass Communication 
Semester –II 
 

Code of the Course/Subject Title of the Course/Subject 
 

(Total Number of Periods) 
 

2JMC –3 Communication skills in 
Marathi / Hindi  - II 

80 

COs: 
1. The students would be able to communicate fluently and develop all the four skills in communication 

namely listening, speaking, reading and writing in Marathi / Hindi . 
2. Differentiate the speaking language in various region of Maharashtra state. 
3. Analyze the mistakes in writing. 
4. Gain confidence in using Marathi/ Hindi language in various communication situations, both formal and 

informal 
5. Apply the science of language. 
6. Write resume and letters in Marathi/ Hindi language. 

 
Units  Content  
Unit – I 
 

भाषाशाèğ – भूͧमका व इतर शाèğाशी संबंध, अßयास पƨती  
(16 Periods) 

 
Unit – II 
 

भाͪषक व भाषे×तर संĤेषण – भाषेचे उÍचारण व लेखन.   
मुलाखत, वकृ××व कला व संभाषण कौशãय  

(16 Periods) 
Unit –III 
 

कãपनाͪवèतार -  कãपनाͪवèतार àहणजे काय?, कãपनाͪवèताराचे 
रचनाकौशãय, कãपनाͪवèताराचे भाषांतर, साराशं लेखन, संवाद लेखन, 
पǐरÍछेद लेखन.   

(17 Periods) 
Unit – IV 
 

व×ृतपğे आͨण भाͪषक जाणीव – व×ृतपğीय भाषा, भाषातंर 
(16 Periods) 

 
SEM १.ͪवͪवध कãपना ͪवषय देऊन ×यांचा ͪवèतार कǾन घेणे. Ǔनबंधांच ेसारांश लेखन  

२.एखादȣ घटना Ĥसंग सांगून संवाद लेखन करायला लावणे.Ĥ×य¢ मुलाखत घेणे, 
ͪवषय देऊन भाषण करायला लावणे.  

(15 Periods) 
 

SEM  
Outcomes 

१. ͪवɮयाØयाɍना ͪवͪवध ͪवषयावर लेखन करणे शÈय होईल तसेच कमीतकमी 
शÞदात आपले ͪवचार मांडता येतील. 
२. एकांͩकका, नाटक लेखनास सहाáयभूत होईल.Ĥ×य¢ मलुाखत व भाषणामुळे 
ͪवɮयाØयाɍमधील आ×मͪवæवास वाढेल. 

 
References: 
१. भाषाͪव£ान पǐरचय – डॉ.स.गं.मालश,े डॉ. द.Ǒद.पुडं,े डॉ.अजंलȣ सोमण 
२. भाषाशाèğ पǐरचय – डॉ. राजशखेर Ǒहरेमठ  
३. सुगम मराठȤ åयाकरण लेखन -  कै.मो.रा. वाͧळंब े
४. सुबोध मराठȤ åयाकरण – डॉ.चġंहास जोशी   
५. Ǒहदंȣ åयाकरण – कामताĤसाद गुǽ  
६. Ǒहदंȣ भाषा कȧ सरंचना – डॉ. भोलानाथ Ǔतवारȣ 
७. Ĥयोजनमलूक Ǒहदंȣ तथा मीͫडया लेखन – बापरूाव देसाई   
 

 
 
 
 
 
 
 



 
 
 
 
Programme :- B.A. Journalism and Mass Communication 
Semester –II 

Code of the Course/Subject Title of the Course/Subject 
 

(Total Number of Periods) 
 

2JMC –4 Introduction to Mass 
Communication  

80 

 
COs:  

1. Students would be able to explore critically the ways in which the world of communications operates in 
national and international contexts. 

2. Apply new media techniques in order to understand the processes of production, distribution, marketing 
and consumption.  

3. Develop their own focused area of interest. 
4. Investigate and learn a range of working involving activities from creative production and creation to 

promotion. 
5. Apply knowledge, skills and leadership quality to contribute in different trades and crafts of all forms of 

media. 
 

Units  Content  
Unit – I 
 

Nature, Definition and Scope of Mass Communication 
Process of Mass Communication 
Characteristic Features of Mass Communication 

(16 Periods) 
Unit – II 
 

Elements of Mass Communication 
Functions of Mass Communication 
Utility of  Mass Communication 

(16 Periods) 
Unit – III 
 

Tools of Mass Communication- newspapers, magazines, Radio, TV, Films, Internet 
etc. Role of Mass Communication 
Traditional/ Folk Media 

(16 Periods) 
Unit – IV 
 

Mass Media and Society 
Mass Media and Democracy 
Mass Media and Culture 
Major Theories of Mass Communication- Authoritarian, Libertarian, Social 
Responsibility, Democratic participant and Development Media Theory. 

(16 Periods) 
SEM 1. Criticize content and presentation of Newspaper and Magazine. Radio program, 

TV serials and News Channel. 
21. Criticize content and presentation of Traditional media, Folk media, Films and 
content of Social media. 

(16 Periods) 
SEM 
Outcomes  

1The students will be able to get complete ideas about the production of Newspaper 
and Magazine. Radio program, TV serials and News Channel. 
2. 1The students will be able to know how traditional and Folk media works in 
society and literate about social media. 

 
References: 

1. Mass Communication in India, Jaico Books, New Delhi: Keval J Kumar  
2. Issues in Mass Communication: The Basic Concepts, Kanishka Publishers,Delhi,2008 :. J.S. Yadava & 

Pradeep Mathur 
3. Media and Mass Communication: An Introduction, KanishkaPublishers, Delhi, 2005:ShymaliBhattacharjee 
4. CommunicationTheories,Origin,Methods,Use–WernerSeverinJandJamesWTankardJr., Longman 

Publications, 1988 
5. Communication models for the study of Mass Communication Denis McQuailandS. Ven Windah, 

Longman, Singapore Publications, 1981 
6. TheoriesofMassCommunication–MelvinLDefluerandSandraJBall,LongmanPublications 

 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
Programme :- B.A. Journalism and Mass Communication 
Semester –II 
 

Code of the Course/Subject Title of the Course/Subject 
 

(Total Number of Periods) 
 

2JMC –5 Computer Applications – II 40 
 

 COs: 
1. The students would be able to design in scalar, vector images and text are created using Adobe 

Photoshop, Adobe Illustrator and Corel Draw to compete the latest technology and designs in an 
industry standards 

2. Apply knowledge of computing fundamentals and domain knowledge. 
3. Identify, formulate and solve complex computing problems reaching substantiated conclusions. 
4. Understand and commit to professional ethics and cyber regulations for professional computing 

practices. 
5. Apply computing, management principles to manage multidisciplinary projects. 
6. Access societal, environmental, healthy, safety, legal and cultural issues. 

 
 

Units  Content  
Unit - I 
 

Page Setup, Formatting Technique 
DTP (Desk Top Publishing) 
Introduction - Word Processing, CorelDraw, Photoshop. 
Basic Elements of Computer Network 

(8 Periods) 
 
Unit - II 
 

Introduction - Internet as Medium of Communication. 
Brief History of Internet. 
Features of Internet. 
Internet Protocol, Domain Name. 

(8 Periods) 
Unit -III 
 

Internet Functions. 
World Wide Web. 
E-Mailing 
Important Internet Sites. 

(8 Periods) 
Unit -IV 
 

Search Engines on Internet. 
Web-Surfing. 
Social media sites: Facebook, Linkdint, Instagram, Telegram, Twitter, etc. 
Blogging – Blogs, Vblogs. 

(8 Periods) 
SEM  1. Page designing, Vlog, Blog Creation and presentation. 

2. Editing in Photoshop, designing in CorelDraw. 
(8 Periods) 

SEM 
Outcomes  

1. The students will be able to create their own Blog, Vblog. 
2. Will able to work in Photoshop, CorelDraw and Page making. 

 
References: 

1. Learning to Use the Internet, Ernest Ackermann, BPB Publications 
2. Elements of Computer Science, SatishRamaswami, Rajesh Ramaswami, Ashish Publishing Homes. 
3. Computing System Hardware, M. Wells, Cambridge University. 
4. Page Maker, Vishnu Priya Singh, Meenakshi Singh, sian Publishers. 
5. Multi Media: An Introduction, John Villamil – Casanova, Louis Molina, MacuillanPublishing. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
Programme :- B.A. Journalism and Mass Communication 
Semester –II 
 

Code of the Course/Subject Title of the Course/Subject 
 

(Total Number of Periods) 
 

2JMC –6 Computer Operation – II 40 
 
COs: 

The students would be able to - 
1. Design and develop a Lab Journal. 
2. Work in Photoshop, CorelDraw and other software. 
3. Create own Blog and Vblog. 
4. Familiar with different software. 
5. Apply computing, management principles to manage multidisciplinary projects. 

 
List of practical experiments – 
 

1 Designing & Develop a lab journal of minimum 4 pages using Quark Express 
2 Designing & Develop a lab journal of minimum 4 pages usingPageMaker 
3 Designing & Develop a lab journal of minimum 4 pages using In Design and Other Software.  

 
4 Creation and presentation of Blog and V blog. 
5 Editing in Photoshop 

 
 
 
 
 


